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Website analytics

June 1 to 30, 2017

Individual Page Performance

Page Title
Home 124

o Total page Avg. visit Public Information 40
Visits: 789 views: duration:
: ’ . ' The Project 37
Users: 681 2,790 2 min., 12 sec.
News & Events 19
Stay Informed 12
Project Offices Now Open in Henderson and
Evans. . . 290
Desktop: Mobile: Tablet: Contact Us 185
1,575 143 61
Peak usage dates Where are our users?

Evansville: 135 17%
Indianapolis: 107  14%

Newburgh: 35 4%
Henderson: 75 10%
Owensboro 28 4%

80% were new visitors!

Appendix C-7, page 2



Digital analytics

June 1 to 30, 2017

Top Post: 1033 reached, 357 unique views

E-newsletter
Subscribers: 289
Ribbon cutting
open rate: 60.6%
Click rate: 6.5%

Top Tweet: 532 impressions

d ¥

Texting Facebook Twitter
opt-ins: followers: followers:
76 266 137
2,164 people 705 people
engaged engaged
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Website analytics

July 1 to 31, 2017

Individual Page Performance

Page Title
Home 1,389
Total page Avg. visit Short List of Alternatives 591

Visits: 1,282 views: 3,927 duration:

Users: 1,029 2 min., 13 sec. Public Information 549
an

News and Information 260
Stay Informed 122
Project Offices Now Open 89

Where are our users?

Desktop: Mobile: Tablet:
740 (58%) 448 (35%) 97 (7%)

Peak usage dates

Evansville: 213 16%
Indianapolis: 127  10%

Atlanta, GA 106 8%
Newburgh: 92 7%
Henderson: 92 7%
Owensboro 35 3%
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Digital analytics

July 1 to 31, 2017

* July 18: Open Houses

53% opened Social Media

July 20: Short List Top Post: July 20

61% opened, 16% clicked 16, 194

reached
400 reactions,

E-newsletter

Subscribers: 338 July 28: Open House

Reminder
15% 0 comments
(up ) 38% opened and shares
4,050 post
clicks
f Top Tweet: July 7
e 2,674
Texting Facebook Twitter IMpTessions
opt-ins: followers: followers:
89 (up 15%) 396 (up 33%) 172 (up 21%)
6,679 people 13,500
engaged impressions
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Website analytics

August 1 to 31, 2017

Individual Page Performance

Page Title
Home 914

. Total page Avg. visit Short List of Alternatives 321
Visits: 458 views: 748 duration:
Users3  Cowmzany  2min, 31 sec 319
own s hepeoer
The Project 312

@ .
Desktop: Mobile: Tablet:

Stay Informed 56
355 (77%) 76 (17%) 27 (6%)

Peak usage dates
& Where are our users?

Pageviews
200 Indianapolis 57 12%
Evansville: 28 6%
100 Atlanta, GA 25 5%
New York, NY 25 5%
Henderson 17 4%
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Digital analytics

August 1 to 31, 2017

Social Media
Facebook: Top Post
* 3,975 people
Texting reached
E-newsletter opt-ins: 1,549 video views
Subscrlbgeor/s: 368 95 66 likes, comments
(up 9%) (up 7%) and shares

393 post clicks

f , Top Tweet:
1,746 impressions
Facebook Twitter YouTube:
followers: followers: Launched in
442 (up 12%) 192 (up 12%) mid-August
2,248 people 7,282
engaged impressions
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Website analytics

September 1 to 30, 2017

Individual Page Performance

Page Title
Home 914

L Total page Avg. visit Short List of Alternatives 321
Visits: 458 views: 748 duration:

Users: 387 (down 78%) 2 min., 31 sec. Public Information 319

(down 48%)

The Project 312

159

Q 79

Stay Informed 56

Desktop: Mobile: Tablet:
355 (77%) 76 (17%) 27 (6%)

Peak usage dates
& Where are our users?

Pageviews
200 Indianapolis 57 12%
Evansville: 28 6%
100 Atlanta, GA 25 5%
New York, NY 25 5%
Henderson 17 4%

Sept. 8 Sept. 15 Sept. 22 Sept. 29

Appendix C-7, page 8



Digital analytics

September 1 to 30, 2017

Social Media
Facebook: Top Post
* 1,177 people
Texting reached
E-newsletter opt-ins: 545 video views
Subscrlb;r/s: 376 9 110 reactions,
(up 3%) (up 1%) comments and
shares
393 post clicks
f , Top Tweet:
2,560 impressions
Facebook Twitter YouTube:
followers: followers: Launched in
486 (up 9%) 200 (up 4%) mid-August
842 people 8,684
engaged impressions
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Website analytics

October 1 to 31, 2017

Individual Page Performance

Page Title
Home 898

o Total page Avg. visit The Project 347
Visits: 495 views: 2,513 duration:
Users: 390 (up 11%) 3 min., 28 sec. Public Information 344
up 10% 0
(up ) (up 38%) Short List of Alternatives 298
152
Q Stay Informed 67
50
Desktop: Mobile: Tablet:
370 (75%) 98 (20%) 27 (6%)

Peak usage dates
& Where are our users?

Indianapolis 70 14%
Evansville: 46 9%

New York, NY 38 8%
Henderson 29 6%
Atlanta, GA 20 4%
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Digital analytics

October 1 to 31, 2017

Social Media

Top Post on both Facebook and Twitter

Texting
E-newsletter opt-ins:
Subscribers: 387 102
(up 3%) (up 6%)
Facebook Twitter YouTube: Facebook:
followers: followers: Launched in » 1,234 people reached
492 (up 1%) 208 (up 4%) mid-August » 23 likes, comments and shares
99 people 5,782 * 137 post clicks
engaged impressions

Twitter: 1,757 impressions
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Website analytics

November 1 to 30, 2017

Individual Page Performance

Page Title
Home 832
. Total page Avg. visit
Visits: 446 views: 2,635 duration: Short List of Alternatives 190
Users: 353 (up 352%) 4 mm 4 sec. .
(down 3%) Public Information 189

The Project 187
@ Q D m Project Documents 152
Maps 132

Desktop: Mobile: Tablet:
341 (77%) 74 (17%) 31 (6%) News & Events 116

Peak usage dates

Where are our users?

Indianapolis 84 20%
Evansville 32 6%

New York, NY 26 5%
Henderson 26 5%
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Digital analytics

November 1 to 30, 2017

Social Media
Facebook: Top Post

E-newsletter Texting 1,362 people
Subscribers: 402 Opltg;s' reached
up 7% o
e (up 5%) 143 post clicks

, Top Tweet:

345 impressions

Facebook Twitter YouTube:
followers: followers: Launched in
494 (up1%)  215(up3%)  mid-August
449 people 5,243
engaged impressions
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Website analytics

December 1 to 31, 2017

Individual Page Performance

Page Title
Home 386

. Total page Avg. visit
Visits: 820 views: 2,635 duration: Maps 169
Users: 689 (up 352%)  2min,, 2 sec.
(up 195%) Progress Update 69
Short List of Corridors 69
@ Q D m Stay Informed 46
Project Overview 44
Desktop: Mobile: Tablet:
401 (58%) 234 (34%) 54 (8%) Schedule 36

Peak usage dat
e sage €s Where are our users?

Evansville
Indianapolis

Henderson
Owensboro, New York
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E-newsletter
Subscribers: 416
(up 3%)

Facebook
followers:
511 (up 4%)
341 people
engaged

Texting
opt-ins:
111
(up 9%)

L

Twitter
followers:
220 (up 2%)
5,949
impressions

Digital analytics

December 1 to 31, 2017

Social Media

Facebook: Top Post

1,739 people
reached

Top Tweet:

345 impressions
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Website analytics

January 1 to 31, 2018

Individual Page Performance

Page Title
Home 924

. Total page Avg. visit
VlSItS: 861 VieWS: 2/630 duration: Mas 455
Users: 695 (0% change) 2 min., 2 sec.
(up 5%) (up 41% Project Overview 124
Open Houses Feb. 6 and 7 108
@ Q D Short List of Corridors 106
News & Events 103

Desktop: Mobile: Tablet:

454 (65%) 182 (26%) 60 (9%) 103

Where are our users?

—— January
""" December

Peak usage dates : ,
Indianapolis

Evansville

Atlanta
New York
Henderson
Newburgh
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Digital analytics

January 1 to 31, 2018

Social Media

Facebook: Top Post

. 1,739 people
T
E-newsletter Oe>€_tilrr11§ reached
Subscribers: 448 pll 5 ’
(up 8%) (up 4%)
. ! Top Tweet:
Facebook Twitter . .
followers: followers: SO
583 (up 14%) 247 (up 11%)
2,515 people 23,200
engaged impressions
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Website analytics

February 1 to 28, 2018

Individual Page Performance

Page Title
Home 4,290

. Total page Avg. visit
Visits: 3,645 views: 17,585 duration: Maps 2,657
Users: 2 716 (up 669%) 3 min 33 sec.
(up 391%) (up 74%) Surve 1,473
Preliminary Alternatives 1,106
@ Q D @ February 2018 Public Meetings 936
Videos 916
Desktop: Mobile: Tablet:
1,507 (56% % %
(56%) 956 (35%) 253 (9%) Where are our users?
Peak usage dates Evansville

Henderson
Atlanta

Indianapolis
Owensboro
New York
Newburgh
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Digital analytics

February 1 to 28, 2018

Social Media
Facebook: Top Post Top Tweet:
Texting 2,301 people reached 3,195 impressions

E-newsletter obtins.
Subscribers: 483 p122 '
(up 8%) (up 6%)
Facebook Twitter

followers: 563 followers:

(no change) 252 (up 2%)

32,533 24,468
impressions impressions
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Website analytics

March 1 to 31, 2018

Individual Page Performance

Page Tie
1565

. Total page Avg. visit
Visits: 3,645 views: 1,565 duration: \Y EYel] 903
(down 316%) (down 10%) Stay Informed 636
Surve 389
@ @ D Project Documents 257
Videos 257
Desktop: Mobile: Tablet:
742 (63% % %
(63%) 308 (26%) 136 (11%) Where are our users?
Peak usage dates —  March Indianapolis 106
----- February
Henderson 104

Evansville 89

Atlanta 62
Owensboro 41
New York 23
Louisville 19
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Digital analytics

March 1 to 31, 2018

Social Media
Facebook: Top Post Top Tweet:
Texting 3,555 people reached 3,673 impressions
E-newsletter opt-ins.
Subscribers: 755 p299 '
(up 163%) (up 245%)

Facebook Twitter
followers: 576 followers:
(up 2%) 261 (up 4%)
Reach: 14,335 12,985
(down 16%) impressions
(down 48%)
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Website analytics

April 1 to 30, 2018

Individual Page Performance

250

Visits: 1,727 views: 7,929 duration: Maps 1,429
Users: 1,434 (up 506%) 2 min., 35 sec.
(up 67%) (down 14%) Community Conversations 574

@ Q D @ -
Preliminary Alternatives 255

Desktop: Mobile: Tablet:
802 (56% % %
(56%) 508 (35%) 124 (%) Where are our users?
Peak usage dates April Evansville

Atlanta
Henderson

Indianapolis
Chattanooga
New York

Owensboro
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Digital analytics

April 1 to 30, 2018

Social Media
Facebook: Top Post Top Tweet:
Texting 866 people reached 4,198 impressions
E-newsletter obtins.
Subscribers: 809 p2 67 '
(up 7%) (down 11%)
Facebook Twitter
followers: 588 followers:
(up 2%) 278 (up 6%)
Reach: 14,335 22,816
(down 16%) impressions

(up 71%)
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Website analytics

May 1 to 31, 2018

Individual Page Performance

Page Tile
1506

. Total page Avg. visit
Visits: 1,362 views: 5,482 duration: Community Conversations 1,125
Users: 1,575 (down 31%) 1 min., 46 sec.
(visits down 22%) (down 33%) Maps 826
Project Documents 308
@ @ D @ Project Overview 220
Videos 117
Desktop: Mobile: Tablet:
2 (63% % %
992 (63%) 463 (30%) 110 (7%) Where are our users?
Atlanta
Peak usage dates Henderson

Indianapolis

Evansville

N/A
Chicago
New York
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Digital analytics

May 1 to 31, 2018

Social Media
Facebook: Top Post Top Tweet:
Texting 21,903 people reached 3,046 impressions
E-newsletter opt-ins:
Subscribers: 833 302
(up 3%) (up 13%)

Facebook fc?igi/icers
followers: 677 ers:
(up 15%) 280 (up 1%)
Reach: 14,335 im;figioons
d 16%
(down 16%) (down 52%)
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Website analytics

June 1 to 30, 2018

Individual Page Performance

Page Tile
166

o Total page Avg. visit
Visits: 2,099 views: 7,830 duration: Updated Alternatives News Post 1,102
Users: 1,747 (up 30%) 2 min., 26 sec.
(visits up 36%) (up 28%) Updated Maps 942

Maps 618
I | l l D ' iii ’ Project Documents 373
Project Overview 354

Desktop: Mobile: Tablet:
979 (56%) 664 (387%) 104 (6%) Where are our users?
Evansville
Peak usage dates Atlanta

Henderson

Indianapolis
Paris
Ashburn
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Digital analytics

June 1 to 30, 2018

Social Media

Facebook: Top Post

Texting 13,345 people reached
E-newsletter opt-ins:
Subscribers: 855 302
(up 3%) (no change)
Top Tweet:
1,296
impressions
Facebook le’;vitter .
followers: 715 o owerg.
(up 9%) 290 (up 3%)
Reach: 14,335 imp?jfgons
(0% change) (down 37%)
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Pea OHIO RIVER Website analytics
) CROSSING  Juyy 11051, 2018

Individual Page Performance
11

&

s Total page Avg. visit
Visits: 1,230 views: 4,097 duration:
(down 41%) (down 18%) Business Survey 404
pdated Preliminary Alternatives 297
A
D "
Project Overview
Desktop: Mobile: Tablet:
584 (56%) 363 (35%) 91 (9%)
Where are our users?
Indianapolis 108
Peak usage dates Evansville 84
Henderson 79
® Users
5 Atlanta 75
Paris 41
N/A 40

Jul g 15 Jui22 Jui 29
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o= OHIO RIVER Digital analytics
:32) CROSSING  juy 1 a1, 2018

Social Media
Facebook: Top Post

) 1-69 Ohio River Crossing 1 Like Page | ***
@ gb\ished by Sorout Socal 171+ July 30 at 11:30 AM +
- A oy hared with hundreds of busir 3 on both sides of th
Texting il il el e i
4 A iorivercrossing.c ic-meetings-outreachy.../
E-newsletter opt-ins:
Subscribers: 861 304
(up 1%) (up 1%)

IBROHIDRIVFRCROSSING COM
Business Survey | 1-69 Ohio River Crossing
More than 800 post cards were maled to businesses within cne mile of...

Facebook Twitter Topo T
followers: op Tweet:
followers: 793 2
0 291 (+-0%)
(up 20%) I690RX
10 600 x| A survey was shared with hundreds of businesses on both sides of the river
earlier this year. Here’s what business owners told us:
Reach: 14,335 . i https://t.co/pKGjj40cD9
0% lmpI‘ESSlOI’IS
(+_ 0) (up 30%) (Tweet) by Nolan M. July 30, 2018 11:30 am
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OR X

OHID RIVER Website analytics
CROSSING August 1 to 31, 2018

b3

)

v Ay

Individual Page Performance

Page Title

Home

Pageviews

1,726
5z Total page Avg. visit
Visits: 1,370 views: 5,388 Jetatian Updated Maps 999
(up 12%) (up 36% Project Documents 403
pdated Preliminary Alternatives 308
@ g D m Project Overview 304
Project Schedule 212
Desktop: Mobile: Tablet:
881 (76%) 186 (16%) 93 (8%)

Peak usage dates

@ Users
100

Where are our users?

Indianapolis
Paris

Evansville
Atlanta
Henderson
N/A

TR E)

Aug 29

115
115
2k
70
61
55
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OR X

OHIO RIVER

X)) CROSSING

Digital analytics

August 1 to 31, 2018

Social Media

Facebook: Top Post
391 people reached

W il il s fal 1 wlli-sbep r vcess
in both states, the commusity ard state and

8 likes, comments and
shares
10 post clicks

DEIS is completed

Base proposal on identified
benefits, impacts, costs
and comnprunity input

Final DEIS published
in late fail 2019

Texting
E-newsletter opt-ins:
Subscribers: 894 311
(up 3%) (up 2%)
Facebook f"lﬁzvitter .
followers: 736 Sl i
5 295
(+- 0%)
(up 1%)
Impressions: | ) .
6,398 mpressions:
6,311

Top Tweet:
Potential reach: 6,135
Retweets: 3

1690RX

The I-63 Ohio River Crossing project will link Evansvlille ard Henderson, a vital
connection. Completing the connection between Kentuc<y and Indiana will
improve long-term cross river mobility, reduce congestion and delay, and
improve safety. https://t.co/lkNZpKP7Fv
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OR X

}:J CROSSING

Texting
E-newsletter opt-ins:
Subscribers: 904 310
(up 1%) (+-0%)
Facebook Twitter
followers: 754 followers:
(up 2%) 300 (up 2%)
Impressions: Impressions:
19,500 5511

OHIO RIVER Digital analytics

September 1 to 30, 2018

Social Media

ptions “rom
ould be cpan to trafic in 202

Wesl Allermative 2 Sou'd be open in
imal ms that funding ks identified eoon aftsr the Recerd of
Decisicn (RCD) in late 2018,

How soon could OHIO RIVER
a bridge open? CROSSING

Central Alternative I: 2025

West Alternative 1: 2027

9T J

West Alternative 2: BO27

I690RX

Facebook: Top Post

« 5,421 people reached

» 88 reactions, comments
and shares

Top Tweet:
* DPotential reach: 9,327

* Retweets: 6

2 Based on the assumptions from the Screening Report Supplement, Central

Alt. 1 could be open to tra‘fic in 2025, while West Alt. 1 or West Alt. 2 could be
apen in 2027, Estimated timelines assume that funding is identified soon after
the Record of Decision {(ROD) in late 2019. https:/t.co/nSs0JoPT8r
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pse=al DHIOD RIVER Website analytics

b3

CROSSING September 1 to 30, 2018

Individual Page Performance

‘) Page Title
) 1208
o Avg. visit
Visits: 1,009 Total page duration: Updated Maps 714
Users 837 VI1ews: 3 838 Zmln 29 sec.

(down 12%) (down 29%) down 8%) Surveys and Field Work (news post 374

Project Documents 200
@ @ D @ Project Overview 182
Updated Alternatives 158

Desktop: Mobile: Tablet:
485 (58% 285 (34% 67 (8%
(58%) S (8%) Where are our users?
Peak usage dates Indianapolis
Atlanta
@ Users .
o Evansville
Henderson
% N/A
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OHID RIVER Website analytics

=) CROSSING  ocober 11031, 2015

Individual Page Performance

%) Page Title
Avg. visit
Visits: 792 Total page Updated Maps 451

duration:

Users: 684 views: 3,053 2 min., 28 sec.
(down 22%) (down 8%) (+/- 0%) Project Documents 205

Project Overview 166
@ g D m Surveys and Field Work (news post) 158
Videos 154
Desktop: Mobile: Tablet:
513 (75% 130 (19% 41 (6%
E Ll (6%) Where are our users?
Peak usage dates N/A 123
G (v el amets Indianapolis 62
@ Users Henderson 37
o Atlanta 30
J Evansville 29

Dubai 15
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OR X

DHIO RIVER Digital analytics
=) CROSSING  octoner 1 to 51, 2018

Social Media

Facebook: Top Post
* 6,000 people
Texting reached
E-newsletter opt-ins: « 27 interactions
Subscribers: 913 219

(up 1%) (up 3%)

ver Crossing: 169 ORX - Mussel Study...
g a deep dive with its field work. Wateh the vidoo to sec

why our Iztest taking us to the sottem of the Ohia River. Kentucky
Transportation Cabinet and Indiana D2partment of Transportation
122 - Uploaded on 10/24/2018 - View Pe‘malirk € - Coay Vides D ]
0 weet:
I I :

* Potential reach: 5,981

Facebook Twitter 4 <
®
followers: 770 followers: reactions
0 Q
(up 2%) 312 (up 4%) e

The Project Team is taking a deep dive with its field work. Watch the video to

Impressions: Impressjons; @ see why our latest studies are taking us to the bottom of the Ohio River.
@KYTC and @INDOT https://t.co/eaiCVgfPzV

12,700 8,818 p g
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OHID RIVER Website analytics

=) CROSSING  November 110 30, 2018

Individual Page Performance

‘) Page Title oeVIeWs
g T
o % Avg. visit
Visits: 896 Total page Updated Maps 788

duration:
Users: 750 views: 3,788 uration

% 3 min., 0 sec.
(up 12%) (up 20%) (+18%) Project Documents 241

@ D Project Overview 236

News and Events 189

Survevs and Field Work 152

Desktop: Mobile: Tablet:
438 (59% 2 (36% 45 (5%
(g g ) Where are our users?
Peak usage dates w0 Indianapolis
------ October Henderson

Evansville
Atlanta
N/A

0 Chicago

50

Now
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OR X

*}=) CROSSING

Texting,
E-newsletter opt-ins:
Subscribers: 922 318
(up 10/0) ( +/—00/0)
Facebook Twitter
followers: 768 followers:
(+/- 0%) 316 (up 1%)
Impressions: Impressions:
3,505 14,200

OHID RIVER Digital analytics

November 1 to 30, 2018

Social Media

Facebook: Top Post

« 3,081 people
reached

s 1,495 video views

Top Tweet:
* DPotential reach: 18,334
* 276 engagements

I620RX

ITEl Have questions about the project? We've got two offices on both sides of the
river. Stop by or call 888-515-9756. Find more information at
@ https://t.co/AGOZyEIJf9 hitps://t.co/IEKRCINOYZ
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OHIO RIVER Website analytics

32) CROSSING  Decermber 1 to 51, 2018

Individual Page Performance

Page Title

D =

Avg. visit
Visits: 5,292 Total page P -
Users: 4,481 views: 18,042 2 min., 23 sec.
(up 597%) i (-21%)
Desktop: Mobile: Tablet:
2,210 (49%) 1,921 (43%) 350 (8%)

Peak usage dates

02 09
Dec

= December
November Henderson

o
DEIS 4,053
Updated Maps 2,868

Central Alt. . (News Page) 832

DEIS Maps 707

Project Overview 481

Where are our users?

Evansville

Indianapolis
Detroit

Ann Arbor
Boardman
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OR X

OHID RIVER Digital analytics
15) CROSSING  Decomber 1 1031, 2018

Social Media

Facebook: Top Post @ 1-69 Ohio River Crossing s Like Page ***

Published by Sprout Social |7]- December 17, 2018 at

155 PM - @
L
815 70 p eople Tolling optians are the anly difference between Central Alternatives 1A
T t . h d and 1B.
ex lng reaC e Both include a 4-lane I-69 bridge and retain one US 41 bridge for local
- 5 traffic. By retaining a US 41 bridge, Central Alternatives 1A and 18
E—l’lewsletter Opt—lnS 1,135 provide cross-river redundancy, semething that was mentioned

frequently at open houses, meetings and other forums.

Subscribers: 966 313
(up S(yo) ( -2%)

7, The DEIS identifies two preferred i ,\\\
0 p wee t_ alternatives with different tolling options. \
Central Alternatives 1Asand 1BgPreferred'Route

* Reach: 6,914

Find more information about the alternatives at
eng agelnent S https:/fiB3ohiarivercrossing.cam/deis/.... See Mare

Facebook Twitter

followers: 815 followers: I-69 Ohio River Crossing
The Draft Environmental Impact Statement was released today. The Central
(o) o)
(+ 6 /0) 331 (+3 A)) Alternative is the preferred route for the proposed I-69 crossing. The DEIS
identifies two preferred alternatives with different tolling options. Central
Alternative 1A would toll both the I-69 bridge and the remaining US 41 bridge.
1 - 1 . Central Alternative 1B would toll only the 1-69 bridge. Find the DEIS online at:
Impressions: Impressions: y g
p p i69ohiorivercrossing.com/DEIS. Read the entire DEIS at various locations:
35,600 16,100 both sides of the river at the ORX project offices, INDOT and KYTC district

offices, local libraries and other sites.
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=& OHID RIVER Website analytics
69 CROSSING January 1 to 31, 2019

Individual Page Performance

Y

Visits 3,352 Total page i
Users: 2,658 Views: 14,461 d“rat;g“ DEIS 2,392
i d zo(y min ger.
(down 41%) (down o) (up 19%)
Updated Maps 1,422

DEIS Maps 1,293
Public Hearings (event page 733

Contact 687
Desktop: Mobile: Tablet:
1,365 (51% 1,087 (41% 206 (8%
(1) : el k) Where are our users?
Peak usage dates A — Evansville 395
& S December Henderson 341
1 Indianapolis 220
Boardman 123
Detroit 120
Ann Arbor 94

13
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OHIO RIVER Digital analytics
CROSSING January 1 to 31, 2019

b3

Social Media

Facebook: Top Post [l Patumumtosd ARSREE LI

AM - D

" 5, 1 30 p eople Talk with Project Team members at our two Community Canversations
& this week -- Wednesday, Jan. 23 in Henderson and Thursday, Jan. 24 in
Textin g reached Evansville.
" To find out more information, visit bit.ly/DEISCommunity Conversations,
E-newsletter Opt-lﬂS: « 93 engagelnents We want to hear from you!

Subscribers: 992 316
(up 3%) (+1%)

ﬂ y Top Tweet:

*+ Reach: 3,975 o

People Reached Engagements
Facebook Twitter
followers: l,] 74 followers: pul . I-69 Ohio River Crossing
(J,- 4%) 238 (+2%) Tonight is our second public hearing. Join us in Evansville from 5 - 8 p.m. at
1| the Old Naticnal Events Plaza in the Locust meeting room. Visit

hitp:/bit.ly/ORXPublicHearings to learn more about the DEIS and how to

£ % = 5 o sse have your opinion made part of the record. Kentucky Transportation Cabinet
ImpreSSIOHS. ImpreSSIOnS. - E— & Indiana Department of Transportation

27,000 26,700
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== OHIO RIVER Website analytics

) CROSSING  February 1 025, 2019

Individual Page Performance

v) Page Title

45;7 -
Avg. visit

Visits: 1,331 Total page duratios DEIS 249

Users: 1,021 views: 5,779 3 min., 18 sec.

(down 75%) \elgrtielitey (up 14%) Updated Maps 85

Project Documents 60
@ @ D Project Overview 59
Schedule ¢

Desktop: Mobile: Tablet:
643 (63% 306 (30% 72 (7%
) (0% (7%) Where are our users?
Peak usage dates February Evansville 117
------ January Henderson 71

Indianapolis 71
Nashville 64
New York 51
Ashburn 37

400

200

03 10 1Z 24
Feb

Appendix C-7, page 42



OR X

b3

OHIO RIVER Digital analytics
CROSSING February 1 to 28, 2019

Social Media

FaCEbOOk: TOp POSt @ 1-69 Ohio River Crossing th Like Page  "*"
Published by Sprout Social [7]- February 5 at 3:54 PM
* 60 engagements
3 The DEIS public comment period runs through this Friday.
Te thng ® ReaCh: 2,65 9 Visit https://bit.ly/2UK5eAz for more information on preferred
E 1 tt t i o alternatives 1A and 18 and submit your feedback.
-newsletter Op -1ns: Have your opinion made part of the project record.
Subscribers: 1,008 322
(up 4%) (up 3%)
Public CBMimEHPéridd”
. , Top Tweet: s
* Reach: 3,484
Facebook Twitter
followers: 821 followers: pp—
[} [}
(+ 1 A)) 338 (+2 A)) It's not too late to have your voice heard. Today is the last day of the DEIS
LI5S public comment period for the I-69 ORX Crossing. Visit
i . . A https://t.co/aD5Er390AFC to share your feedback with the Project Team.
Impresswns. Impressmn& Public feedback plays an important role in the decision-making process.
9,869 8,604 https://t.co/UlgkzXDbjh
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DHIO RIVER Website analytics

32) CROSSING  Maren 1 031, 2019

Individual Page Performance

%)
g -
g Avg,. visit
Visits: 728 Total P duration: DEIS 703

Users: 564 views: 3,615

q 149, 3 min., 21 sec.
(down 45%) (down 34%) (+/- 0%) Updated Maps 279

0o 0 G

Desktop: Mobile: Tablet:
383 (68%) 146 (26%) 35 (6%)

Project Overview 240

Project Documents 235

DEIS Maps 211

Where are our users?

— March Indianapolis

""" February Ashburn, Va.
Evansville
Nashville

Peak usage dates

Chicago
Henderson
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OHID RIVER Digital analytics
1) CROSSING  Worch 1 1031, 2019

Social Media

Facebook: Top Post
* 14 reactions or comments
; * Reach: 499
Texting
E-newsletter opt-ins: 69 Ohio River Crossing
Subscribers: 1’01 9 323 The I-69 Ohio River Crossing would complete the connection between
Indiana and Kentucky, improve long-term cross-river mobility, reduce
(up 1 0/0) ( +/' O%) congestion and delay, and improve safety. Learn more about the project at

i690hioRiverCrossing.com.

Top Tweet:
* DPotential reach: 6,621
Facebook Twitter * 7 responses or retweets
followers: 821 followers:
(+/- 0%) 342 (+1%) I69ORX
Nearly 300 comments were received during the public comment period. The
: 2 Project Team will consider all comments. We thank you for your feedback.
Impressmns: Impresswns: https://t.co/PLAM55ZKvD
3,583 10,300
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DHIO RIVER Website analytics
=) CROSSING  prit1 030, 2019

Individual Page Performance

) Page Title

Avg. visit

Visits: 667 Total Pege duration: DFEIS 283
Users: 536 views: 2,730 5 oo , 25 sec.

(down 9%) (down 25%) ( down 40%) Updated Maps 240

0o [0 G

Project Overview 183

Project Documents 174

DEIS Maps 166

Desktop: Mobile: Tablet:
4 12 @tn)  S216%) Where are our users?
Peak usage dates —  Apfl N/A 106

----- March Indianapolis 40

o]

Henderson 30

Evansville 28
Chicago iz
Nashville 14
o Ashburn, Va. 14

o7 14 21, 28
Apr
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DHIO RIVER Digital analytics
=) CROSSING  prir 11030, 2019

Social Media

Facebook: Top Post
* 6 reactions or comments
: * Reach: 292
Texting
E-newsletter AP ns: . : | | 1-69 Ohio River Crossing

subscribers: 1,022 323 L Glow Orange! Go Orange! Show your orange today to support Work Zone

. N | 1 s Awareness Week. People will be wearing orange and some buildings, bridges
(+/_ 00/0) ( +/- O%) 1 and other structures will be lit orange in support of worker safety. Kentucky

and Indiana are taking part in the national initiative to raise awareness for
protecting both workers and motorists in work zones.
#DriveLikeYouWorkHere #NWZAW Kentucky Transportation Cabinet &

o A, B Indiana Department of Transportation
Top Tweet:

* Potential reach: 6,621

Facebook Twitter * 7 responses or retweets
followers: 820 followers:
(+/- 0%) 344 (+1%) —
Twieet The Henderson Tri-Fest is this weekend! We hope everyone has a great time
Impressions ImpressionS' with friends and family. https://t.co/JMSI87g10j
2,560 4,285
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OHIO RIVER Website analytics

21:) CROSSING  May 16031, 2019

Individual Page Performance

\) Page Title
g -

s Avg. visit
Visits: 742 "_Fotal PR duration: Project Documents 347
Users: 571 views: 3,841 Semies, S see.
(up 11%) (up 41%) (up 57%) 250
Project Overview 238
@ @ D DEIS Maps 221
Updated Maps 196
Desktop: Mobile: Tablet:
0, Q, [a)
354 (62%) 148 (26%) 69 (12%) Where are our users?
Peak usage dates — May Evansville

= April Nashville

Indianapolis
Henderson
Peterborough, NI
o Ashburn, Va.

60

40

05 12 19 26 0
May
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pe=a OHIO RIVER Digital analytics

) CROSSING Moy 031, 2019

Social Media

Facebook: Top Post
e 5 reactions or comments
: * Reach: 319

Texting
E-newsletter opt-ins:

subscribers: 1,028 324 o I-69 Ohia River Crossing

b e 5 e When it comes to finding answers to questions about ORX, visit
(+/' 0 /0) ( +/' 0 /0) ¥ i690hioRiverCrossing.com to learn more about the project. There are
i ORX project offices on both sidas of the river.

Top Tweet:
* DPotential reach: 512
. * 1 response
Facebook Twitter p
followers: 829 followers:
(+1%) 347 (+1%) e
The project team is continuing its work. Want to stay in touch? Visit
https://t.co/OcTyCYwm3k to sign up for project updates. We offer both email
Impressions: Impressjons: and text alerts. https://t.co/JQWS5qyzOh7
2,690 3,047
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B9 OHIO RIVER Website analytics

CROSSING June 1 to 30, 2019

Individual Page Performance

v) Page Title
o Avg. visit
Visits: 887 Tptal page duration: Project Documents 301

Users: 451 Véews 2,736 3 min., 20 sec.
(zcli)/wn (down 29%) ~ 4own 7%) DEIS 289

DEIS Maps 224

Project Overview 190

0o 0 G

Updated Maps 149

Desktop: Mobile: Tablet:
okt b Al g Where are our users?
Peak usage dates ——  June Indianapolis
Mg Evansville
b Nashville
Ashburn, Vir.
20 N/A

Henderson

o

1)

(=]
o

02 a9 16
Jun
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DHID RIVER Digital analytics
) CROSSING  June 11030, 2019

Social Media

Facebook: Top Post
+ 20 total engagements

: * Reach: 312
Texting
E-newsletter opt-ins: 1-69 Ohio River Crossing
subscribers: 1,031 325 Work continues! You weighed in and we’re listening. Hundreds of comments

(+/_ 0%) ( +/_ Otyo) R o werfa received during the public commentv period tha‘t followec.i thg Draft ‘
lgetel  Environmental Impact Statement. The Project Team is continuing its work with
additional studies and analyses.

Top Tweet:
* DPotential reach: 4,672
. e 2responses
Facebook Twitter P
followers: 852 followers: I690RX
(+1%) 351 (+1%) a We're listening. More than 570 comments were received from more than 260
people during the public comment period earlier this year. The Project Team
? . will consider all comments. https:/t.co/Kgotc6SZ9Q
Impressions: Impressions:
2,009 2,945
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DHIO RIVER Website analytics

k) CROSSING  Juy 1 051, 2019

Individual Page Performance

) Page Title
by Avg. visit

Users: 414 VIiews: 2429 21T1]I1 16 SeC

doumssty o1 G

Project Overview 194

Updated Maps 155

Desktop: Mobile: Tablet:
257 (62%) 119 (29%) 38 (9%) - Where are our nsers?
— July . .
Peak usage dates E— June Indianapolis
: /! Nashville
a0 Evansville
20 N/A
New York
" Ashburn, VA

Henderson

07 14 21 28
Jul
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e OHIO RIVER Digital analytics
=) CROSSING 1oy 1 31,2019

Social Media

Facebook: Top Post
+ 17 total engagements

. * Reach: 207
Texting
E-newsletter opt-ins: 5 R€XY 1-59 Onio River Crossing
subscribers: 1,036 324 ‘ i Woark is ongoing! Public feedback is being considered. More than 500
(+/_ 0%) ( +/_ 0%) Dngo; *,‘ .. comments were received during the public comment period that followed the

Draft Environmental Impact Statement. The Project Team is continuing its
work with additional studies and analyses.

ﬂ , * Potential reach: 3,461

* 23 total engagements

Facebook Twitter
followers: 858 followers: I690RX
+/-0%) 331 (-2%) The ORX website has dozens of videos providing more information on the
project and work to date. Visit https://t.co/g2exHyyoPN to watch them today.
Impressions: Impressions: https://t.co/jfKDPRGOgZ
2,545 3,461
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B9 OHID RIVER Website analytics

CROSSING August 1 to 31, 2019

Individual Page Performance

v) Page Title
\ J‘ Home 784
- Avg. visit
Visits: 516 Total page duration: Project Documents Ll
Users: 440 views: 2,502 2 min., 33 sec.
(up 6%) (up 3%) (up 12%) Updated Maps 223

DEIS Maps 212
@ Q D Project Overview
DEIS

Desktop: Mobile: Tablet:
260 (59%) 158 (36%) 22 (5%) Where are our users?
Peak usage dates | Indianapolis

Evansville
Henderson
Nashville
N/A

e Louisville
- = 18 a5 Ashburn, VA

Aug

A
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DHID RIVER Digital analytics
=) CROSSING  Auguctitos1, 201

Social Media

Facebook: Top Post
» 18 total engagements
improve
Texting The 1-69 Ohio River Crossing would mobility
E—newsletter Opt—il’lSI complete the connection across the Ohio,
: improving long-term cross-river mobility, &
subscribers: 1,042 22B reducing congestion and delay and improving 2 Reduce =
(+/- 0%) (+/- 0%) safety 212N congestion |

y Top Tweet:
* Potential reach: 4,203

+ 20 total engagements

Facebook Twitter
followers: 848 followers:
1% 352 (+6% o
& 0) ( 0) The |-69 Ohio River Crossing would complete the connection across the
Ohio, improving long-term cross-river mobility, reducing congestion and delay
i . Impressions: and improving safety. To learn more, visit https://t.co/OcTyCYwm3k.

Impresswns. P https://t.co/iP89P0UgsP

1,875 3,169
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DHID RIVER Website analytics

b3

CROSSING

)

<

Avg. visit
Visits: 545 Total page I el
Users: 437 views: 2502 9 min., 30 sec.
(up 1%) (up 3%) (up 1%)
Desktop: Mobile: Tablet:
267 (61%) 131 (30%) 39 (9%)

Peak usage dates

01 08 15 22
Sep

September 1 to 30, 2019

Individual Page Performance

Page Title
DEIS Maps

Project Documents
Updated Maps

Project Overview

DEIS

Pageviews

824

243

225

199

179

157

Where are our users?

—— September . :
_____ August Indianapolis
Evansville
w5 Nashville
N/A
20
Henderson
10 Ashburn, Va.

o Louisville
29
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E9 DHIO RIVER Digital analytics

CROSSING September 1 to 30, 2019

Social Media

Facebook: Top Post
n The I-69 Ohio River Crossing
62 tOtal engagements would complete the |-69
Texting connection across the Ohio
E-newsletter opt-ins:
subscribers: 1,042 326
(+/- 0%) (+/- 0%)

Top Tweet:
* DPotential reach: 4,212
+ 41 total engagements
Facebook Twitter
followers: 850 followers: I6OORX
+/_0%) 352 (+/_()0/0) The 1-69 Ohio River Crossing would complete the |-69 connection across the
Ohio River, improving long-term cross-river mobility, reducing congestion and
delay and improving safety. Learn more at https://t.co/Y9Z4ZjHR3w.
Impressions: Impressions: https://t.co/SMQYSWJBZg
1,988 2,448
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OHIO RIVER Website analytics

12V CROSSING  October 1 to51, 2019

Individual Page Performance

'y) Page Title
7 s15
- Total Avg. visit
Visits: 547 -ota page duration: Project Documents 280

Users: 448 views: 2,660

2 min., 26 sec.
(up 1%) (up 3%) (down 1%) DEIS Maps 238

Updated Maps 196
@ @ D Project Overview 189
DEIS

151

Desktop: Mobile: Tablet:
271 (61%) 139 (31%) 38 (8%) B Where are our users?
Peak usage dates — eseE LSl
INEE G
& = Evansville
Ashburn, Va.
. Louisville
10 N/A
a Chicago

06 13 20 27

Oct
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:}:) CROSSING

Texting,
E-newsletter opt-ins:
subscribers: 1,042 326

(+/- 0%) (+/- 0%)

Facebook Twitter
followers: 853 followers:
+/-0%) 354 (+/-0%)

Impressions: Impressions:
3,204 3,560

OHID RIVER Digital analytics

Qctober 1 to 31, 2019

Social Media

Facebook: Top Post
+ 56 total engagements

Happy Halloween! @ Did you know
the project team studied bats?
Check out this video to learn |

Top Tweet:
* DPotential reach: 354

I690RX
ey Have a question about the I-69 ORX project? You should be able to find an
answer here: https://t.co/CAWStgdB6c. https://t.co/8a00o5VU2QZ
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OHID RIVER Website analytics

2) CROSSING  November 1 1030, 201

Individual Page Performance

‘) Page Title
J Home 737
.- ) Avg. visit
Visits: 504 Tota page duration: Project Documents 261
Users: 426 views: 2,375 2 min., 6 sec.
(down 10%) (down 10%) (down 5%) DEIS Maps 199

200 &

Updated Maps 147

FAQs 102

Desktop: Mobile: Tablet:
268 (63%) 128 (30%) 30 (7%) Where are our users?
—— November
Peak usage dates @ ... October Ashburn, Va.

a0 Indianapolis
N/A

30

Evansville
Atlanta
= New York
Chicago

03 10 Tz 24
Nov
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B9 OHIO RIVER Digital analytics

C RU S S I N G November 1 to 30, 2019

Social Media

FaCEbOOk: TOP POSt A bigannouncement today in Henderson
o 273 total (ST ETS g[SRIl With Senator Mitch McConnell,

Congressman James Comer and other

: dignitaries on hand for the Green River
Text_mg National Wildlife Refuge Establishment
E-newsletter Opt-lI’lSi Ceremony. . .
subscribers: 1,051 328
(+ 1 0/0) ( o | 0/0)
n ! Top Tweet:
Fiiditil Twitter * 4,104 potential reach
followers: 859 followers: T
+/19 +19
/ 1 /0) 358 ( ! /0) A big announcement today in Henderson with @senatemajldr Mitch
McConnell, @KYComer and other dignitaries on hand for the Green
Impressions: Impressions: River Naticnal Wildlife Refuge Establishment Ceremony. It's only the
second wildlife refuge located solely in Kentucky.
3,741 1l o y v
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B9 OHIO RIVER Website analytics

B R D S S I N G December 1 to 31, 2019

Individual Page Performance

> Page Tit
7/ s

Avg. visit

Visits: 519 Total page duration: Project Documents 163
Users: 416 SRR LA mmin, Oees
Project Overview 104
@ Q D Updated Maps 95
-
Desktop: Mobile: Tablet:
254 (61%) 129 (31%) 33 (8%) Where are our users?
—— December o o
Peak usagedates @ e Indianapolis

Atlanta
30 Evansville

Henderson
Ashburn, Va.
10 N / A
0 New York

20

o1 08 15 22 29
Dec
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OHIO RIVER Digital analvtics
:}:) CROSSING Decen%erltogl,zmgy

Social Media

Facebook: Top Post When is a Record of Decision
* 60 total engagelnents (ROD) expected? Many

comments received from the

Texting

E-newsletter opt-ins:
subscribers: 1,091 332

(+4%) (+1%)

Top Tweet:
Facebook TWltter * 6,006 pOtenﬂal I'eaCh
followeros: 858 ?51160“;%;5: @ W' wed 12/4/2019 4:10 pm GMT
(+/ & /0) (— 0) Visit https://t.co/OcTyCYwm3k to learn more. The
I : I ’ project website includes an overview of the project,
mpressions. mpressions: .
work to date and history. https://t.co/UubYpzPPTS
2,105 3,348
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OHID RIVER Website analytics
) CROSSING  Jamuary 1.0 31, 2020

Individual Page Performance

> Page Title
4 !’ ITome

Avg. visit
Visits: 759 Tptal o i3 duration: DEIS Maps
Users: 618 views: 2,207 5 min., 31 sec.
(up 49%) (up 34%) (up 25%) Project Documents
Updated Maps
@ Q D Project Overview
DEIS
Desktop: Mobile: Tablet:
385 (63%) 196 (31%) 37 (6%) Where are our users?
 — January :
Peak usage dates . December il
Henderson
Indianapolis
Atlanta
Ashburn, Va.
o New York

Louisville

05 12 19 26
Jan
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DHID RIVER Digital analytics
=) CROSSING  Jawary 1 10 31, 2020

Social Media
Facebook: Top Post g
» 18 total engagements INDIANA OFFICE:
Texting 320 Eagle Crest Dr., Ste. C
E-newsletter opt-ins: Evansville, IN 47715
subscribers: 1,091 353 Open Tuesday, 10 a.m. to 3 p.m.
(+/- 0%) (+/-0%)

Each office is also open
by appointment.

ORX
888-515-9756 B9

Top Tweet:
i Twittar » 26 total engagements
followers: 861 followers:
+/- 0%) 362 (+2%)
Impressions: Impressions:
1,800 4,953
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OHID RIVER Website analytics

2) CROSSING  February 11029, 2020

Individual Page Performance

> Page Til
-y é56
Avg. visit
Users: 621 views: 2,116 ) min 24 sec
Grow (dowma o

@@D@

Project Overview 157

Updated Maps 134

News/Events 102
Desktop: Mobile: Tablet:
417 (67%) 179 (29%) 25 (4%) Where are our users?
Peak usage dates . Ff:rfﬂjg Evansville
60 Indianapolis
Atlanta
= Henderson
Chicago
. N/A

Ashburn, Va.
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}:J CROSSING

Facebook: Top Post
» 35 total engagements

Texting,
E-newsletter opt-ins:
subscribers: 1,091 338
(+/- 0%) (+2%)
Visit our website for an
overview of the I-69 ORX.
Head to
Facebook Twitter * ELTESF;I:::.;N
followers: 865 followers: ¥ tenermce, BV
+/- 0%) 364 (+/-0%)
Impressions: Impressions:
1,361 4,263

OHIOD RIVER Digital analytics

February 1 to 29, 2020

Social Media

The Project Team received
multiple comments on the
proposed preferred

1-69 ORX TIMELINE

Top Tweet:
* 19 total engagements
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DHIO RIVER Website analytics

) CROSSING  “Miarch 11051, 2020

Individual Page Performance

v Page Title
Jy -
- Avg. visit
Visits: 690 lotal page duration: DEIS 211

Users: 572 views: 1,879

i 10% 2 min., 18 sec.
(- 8%) (-10%) (= T%) Project Documents 190

DEIS Maps 166
@ Q D Project Overview 132

Updated Maps

Desktop: Mobile: Tablet:
397 (70%) 129 (26%) 46 (4%) Where are our users?
N March ~
Peak usage dates February e L

Atlanta
N/A

40 Evansville
Louisville

60

20

Chicago

or e s A 20 0 Frankfort
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DHID RIVER Digital analytics
) CROSSING  Mareht to31, 2020

Social Media
Facebook: Top Post
* 12 total
Texting engagements The Project Team was happy
E-newsletter opt-ins: to talk about ORX and
subscribers: 1,091 340 maraEain bt skt (i
(+/- 0%) (+1%) ging a bi-state mega

1-69 oRXx:

‘j ‘A Bistate Mega 7 F
| Projael_,,nanaual:;:il:tc!‘

Facebook Twitter
followers: 866 followers:
+/- 0%) 365 (+/-0%) g
* 14 total
Impressions: Impressions: engagements
1,273 3229
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OHIO RIVER Website analytics

) CROSSING  prit 1 to 30, 2020

Individual Page Performance

> Page Title
\ J‘ Home 487

- Avg. visit

Visits: 545 Total Page duration: DEIS 147
Users: 466 views: 1,401 1 min., 56 sec.

R e
@ Q D DEIS Maps 127

Updated Maps 57

Desktop: Mobile: Tablet:
SliB4nea) L2t 28 (6%) Where are our users?
—_— April
Peak usage dates . March Ashburn, Va.

Indianapolis

Evansville
40

Henderson
N/A

20

Corona, Calif.
Omaha, Nebr.

05 12 19 26 0
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DHIO RIVER Digital analytics
=) CROSSING  pril 11030, 2020

Social Media

Facebook: Top Post Want to catch up on the

« 13 total engagements project?
1690hioRIverCrossing.com

Texting
E-newsletter opt-ins: * 5‘.’33?.’:32’.;"
subscribers: 1,091 341 * Henderson, KY
(+/- 0%) ( +/- 0%)

April is Distracted Driving
Awareness Month! Always be
cautious when driving, but b

Facebook Twitter
followers: 867 followers:
+/- 0%) 365 (+/-0%)
A Top Tweet:
Impressions: Impressions: . , (w1 ° 25total engagements
1,296 3.912
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OHID RIVER Website analytics

b3

CROSSING

)

<

Avg. visit
Visits: 635 Total page i
Users: 570 views: 1,570 1 min., 45 sec.
(+15%) (+10%) (-15%)
Desktop: Mobile: Tablet:
359 (63%) 182 (32%) 29 (5%)

Peak usage dates

03
May

May 1 to 31, 2020

Individual Page Performance

Pageviews

Page Title

Home

543
News and Events 88
Updated Maps 75
DEIS 64

Where are our users?

May

April Indianapolis

Evansville
Ashburn, Va.

80

60

Henderson
Marietta, Ga.
Boardman, Oh.
N/A

40
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pe=e OHIO RIVER Digital analytics
) CROSSING Moy 11031, 2020

Social Media
Facebook: Top Post More businesses and facilities
12 total engagements will be opening in June. Read
Texting more about the Healthy at
E-newsletter opt-ins:
subscribers: 1,091 342 KY Healthy At Work
(+/- 0%) (+/- 0%) TEAM
KENTUCKY
More businesses and &
facilities will be
opening in June. Read
Facebook Twitter RS e
followers: 867 followers: Healthy at Work
+/- 0%) 366 (+/-0%) approach to reopen
PRtucky’s economy. Top Tweet:
Impressions: Impressions: B#P.1y/2yOp2NX s 3total engagements
1,065 2,548

Appendix C-7, page 73



OR X

DHID RIVER Website analytics

=) CROSSING  Jure 1030, 2020

Individual Page Performance

%) Page Title
.t | Avg. visit
Visits: 723 Tpta page duration: Project Overview 140

Users: 599 views: 1,774

3 139 2 min., 11 sec.
(+14%) (+13%) (+25%) DEIS Maps 135

Project Documents 123
@ Q D News and [vents 92
DEIS 86

Desktop: Mobile: Tablet:
LG T ) Ll Where are our users?
Peak usage dates — i Ashburn, Va.
Indianapolis
i - Boardman, Oh.
& Evansville

Henderson
N/A
Louisville, Ky.

07 14 21 28 o
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OHID RIVER Digital analytics
=) CROSSING  June 11030, 2020

Social Media
Facebook: TOP Post Want to catch up on the
+ 23 total engagements project?
Texting 1690hicRiverCrossing.com i:
E-newsletter opt-ins:
subscribers: 1,091 859
(+/- 0%) (-1%)

The I-69 Ohio River Crossing

project offices are
consolidating to a single

PROJECT
Facebook Twitter U P D ATE
followers: 865 followers: we’re consolidating
(+/- 0%) 364 (+/-0%) rroject offices.
. ich here for TOp TWeet:
Impressions: Impressions: L nemeen * 6 total engagements
1,074 1,282
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OHIO RIVER Website analytics

2V CROSSING a1 051, 2020

Individual Page Performance

> Fage T
gy »

Nt Avg. visit
Visits: 589 Total page dusation: DEIS Maps 133

Users:ﬂ497 Viewlsé{}ASS 1 min., 54 sec.
(-19%) (-18%) (-13%) Project Overview 122
Project Documents 111

Office Consolidation (News & Events

Desktop: Mobile: Tablet:
363 (73%) 106 (21%) 28 (6% Where are our users?
— July < . ,
Peak usage datess @ ___ e Ashburn, Va.

Indianapolis
Boardman, Oh.
Louisville
Evansville
= N/A

Chicago

05 12 19 26
Jul
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b3

OHIOD RIVER Digital analytics
CROSSING July 1 to 31, 2020

Social Media

Facebook: Top Post The project office remains
* Tltotal engagements closed temporarily. As a
Texting, reminder, we'll reopen a
E-newsletter opt-ins: . urFUAIE
subscribers: 1,091 342 Wethsarsalaating atfices,
(+/- 0%) (+1%) e

Want to find out more? =
1690hioRiverCrossing.com
is a great place to learn mor

Facebook Twitter
followers: 866 followers:
_9 We’re
(+/_ 0%) e (+/ i /0) - project offices. TOp Tweet:
Impressions: Impressions: i + 8 total engagements
895 1,768
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OHIO RIVER Website analytics

i) CROSSING  “Augustito 51,2020

Individual Page Performance

Page Title
»
s | Avg. visit
Visits: 589 Total page duration: DEIS Maps 174

Users: 641 views: 1,677

(+10%) (+15%) (+20%) Project Documents 149

02

Project Overview 146

News and Events 7o

DEIS 7
Desktop: Mobile: Tablet:
393 (61%) 177 (28%) 71 (11%) Where are our users?
_— August e P aend
Peak usage dates Tl Indianapolis

N/A

Henderson

Evansville
20 Atlanta

30

Louisville
Chicago

0z 09 16 23 30
Aug
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OHIO RIVER Digital analytics
) CROSSING  Augustito 51,2020

Social Media

Top Facebook Post
Texti The 1-69 Ohio River Crossing
E Jett ei( 'mg will improve the 1-69 corridor
-newsletter opt-ins: - .
subscribers: 1,091 p344 Top Tweet by providing an important
(+/' 00/0) ( +10/0) r____________________________

The 1-69 Ohio River Crossing Bl

River Crossing

will be an important final eI L LS

between
i i nd Kentucky.
connection between Indiana apsientucky

‘| % Evansville, IN
| | OHIO RIVER
* Henderson, KY

Total Engagements

Facebook Twitter
followers: 867 followers:
(+/-0%) 363 (+/-0%)
Impressions: Impressions: Total Engagements
1,035 2.3564

Appendix C-7, page 79



OR X

OHID RIVER Website analytics

=) CROSSING  “september 1 o 30, 2020

Individual Page Performance

v) Page Title
v~ 1216
e Avg. visit
Visits 1,012 Total page dutation: DEIS Maps 151

Users: 945 views: 2,178

e 1 min., 8 sec.
(+33%) (+30%) (-50%) Project Documents 118

0= (]

Project Overview 95

DEIS 67

News and Events 62

Desktop: Mobile: Tablet:
595 (63%) 316 (33%) 34 (4%) Where are our users?
S N/A
150 Ashburn, Va.
Chicago
100 Indianapolis

Evansville

50 Henderson
Atlanta

06 13 20 27 0
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OR X

OHIOD RIVER Digital analytics

32) CROSSING  septermber 1 1030, 2020

Social Media

Texting

E-newsletter opt-ins:
subscribers: 1,091 344

(+/- 0%) (+/-0%)

It's easy to stay in touch with

the team. Though the project
. , offices remain temporarily

Stay in touch.
Facebook Twitter | 18B0hioRiverCrossing.com
followers: 895 followers: nfo@IE90hioRiverCrossing.com
(+3%) 363 (+/—O%) aas-ms-uﬁa ]
Impressions: Impressions: Total Engagements
3,787 1,988

Top Facebook Post

The 1-69 Ohio River Crossing is
an important final connection
between Indiana & Kentuck,

ONCE COMPLETE, I-69 ORX WILL:
Provide cross-river connectivity
between 1-689in IN and KY
Address long-term cross-river mohility

Teduce traffic cangestion

B oe safety

Total Engagements
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OHIO RIVER Website analytics
CRUSSING October 1 to 31, 2020

l
Individual Page Performance

R X
>
7 i
DEIS Maps 150

Avg. visit
Visits 601 Total page duration: S
Users: 487 wiewE 102 1 min., 58 sec
— 9, ‘ :
T R
Project Overview 119
Desktop: Mobile: Tablet:
331 (68%) 106 (22%) 50 (10%) Where are our users?
e October = o
Peak usage dates & September Ashburn, Va.
i 150 Indianapolis

Chicago

~J

100 Evansville

M

Henderson

N NN N

=

50 Louisville

N/A

o
oo
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OR X

DHID RIVER Digital analytics

*}=) CROSSING

Social
Media

October 1 to 31, 2020

Texting
E-newsletter opt-ins: Top Tweet
subscribers: 1,091 345 31 total engagements
+/-0% +/- 0%
+/ ) (+ ) Sign up for email and text
alerts to stay informed and
, follow progress on the 1-69
Sign up for
Facebook Twitter project updates.
followers: 904 followers: e —
(+1%) 366 (+1%) @y OhioRiverCrossing.com
Impressions: Impressions:
972 1873

Top Facebook Post
10 total engagements

Want to find out more?
I690hioRiverCrossing.com is a
great place to learn more

Youw’ll find:

Project documents
FAQs
Maps
Photos and videos
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OR X

OHID RIVER Website analytics
2) CROSSING  November 1 to 30, 2020

Individual Page Performance

Page Title
-
o= Avg. visit
Visits 573 Total page duration: DEIS Maps 136

Users: 490 views: 1,357

= (10%) 1 min., 53 sec.
(-1%) (-2%) Project Documents 110

0% (]

Project Overview 107

DEIS 82

News and Events

Desktop: Mobile: Tablet:
328 (67%) 132 (27%) 30 (6%) Where are our users?
Peak usage dates —— e el o
\ B Indianapolis
Evansville
30 N/A

20 Boardman
Louisville
Henderson

10

01 o8 18 22 29
Nov

Appendix C-7, page 84



gese OHIO RIVER Digital analytics
12) CROSSING  Noverber 1 to.30, 2020

Social
Media

Top Facebook Post
31 total engagements

Texting

E-newsletter opt-ins: Top Tweet
subscribers: 1,207 346 64 total engagements The I-69 Ohio River Crossing
(+15%) ( +/_ O%) A will link Henderson and

Evansville, an important pie
The |-69 Ohio River Crossing -

will serve as an important @ MOBILITY
final connection, linkin
9 @ CONGESTION
. i
1-68 ORX will: . SAREEY:

P Provide cross-river connectivity.

FacebOOk TWltter P Reduce congestion and delay.
followersi905  -followars L, o kil
(+/-0%) 368 (+1%) B ‘
Impressions: Impressions:
1,305 3,576
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OR X

OHIO RIVER Website analytics

=) CROSSINE  becomber 1 0 31, 2020

Individual Page Performance

v) Page Title

— | Avg. visit
Visits 712 Tail page duration: DEIS Maps 212
Users: 621 views: 1,696 1 min., 41 sec.
(+27%) paade) (-11%) Project Overview 153
Project Documents 5
@ Q D Updated Maps 96
Desktop: Mobile: Tablet:
372 (60%) 199 (32%) 50 (8%) Where are our users?
—— December ~ .
Peak usage dates . Nowemixr Columbus, OH

Evansville
50 Indianapolis
Ashburn, VA
Boardman
Atlanta

40

Henderson

D& 13 20 27
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OR X

OHID RIVER Digital analytics
=) CROSSING  Decenber 1 031, 2020

Social Media

Top Facebook Post
Texting
E-newsletter opt-ins: The 1-69 Ohio River Crossing is
subscribers: 1,207 351 Ly B an important final 1-69
(+/_00/0) ( +2(y0) ———

connection between Indiana
The I-69 Ohio River Crossing is
an important final [-69 . )
An Ohio River Crossing
connection between Indiana

will complete the I-69
connection betwesn

An Ohio River Crossing

FacebOOk TWltter connection betwaen
followers: 913 followers:
(+1%) 371 (+1%)
Impressions: Impressions:
1,173 2,586
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OR X

DHID RIVER Website analytics

=) CROSSING  January 1 1031, 2020

Individual Page Performance

y) Page Title
Avg. visit
DEIS Maps 579

Visits 1,842 Total page duration:

Users: 1,559 Vie‘/\és628%’}539 1 min., 58 sec.
(+251%) (+268%) (+14%) Project Documents 478

Project Overview 431
@ @ D Updated Maps 265
DEIS 241
Desktop: Mobile: Tablet:
845 (54%) 620 (40%) 94 (6%) o Where are our users?
_— January
Peak usagedates February Stz (el
v Evansville
Henderson
Atlanta
- Indianapolis
Newburgh
0 N/A
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OR X

OHID RIVER Digital analvtics
*}=) CROSSING Janua%mgl,zom ¥

Social Media

Top Tweet Top Facebook Post
1ERing 29 14 engagement
: S
E-newsletter opt-ins: CHEaEeHIctis 845
subscribers: 1,207 354
(+/-0%) (+1%) Completing the final 1-69 Improved mobility, reduced

connection between Indiana congestion and safety are all
and Kentucky Wl” he'p maovi beneﬁtS Of the |'69 Oh|0 R|Ver

=l moeiLTY

.. f=y=1=Y
Facebook Twitter ’ REESSLIEN
followers: 922 followers:
24
(+1%) 370 (+/_0%) : A SAFETY
Impressions: Impressions:
1,401 2,348
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OR X

OHID RIVER Website analytics

) CROSSING  Febraary 1 1028, 2021

Individual Page Performance

‘) Page Title
> ) g69
Avg. visit
Vi Talpge oS
Users: 771 v1ews:02,647 2 min., 44 sec.
48%) Jee (+39%) 219

0= (]

Project Overview 211

Project Documents 182

ORX Section 2 163

Desktop: Mobile: Tablet:
547 (71%) 185 (24%) 39 (5%) 600 Where are our users?
Peak usage dates — e Sl
n Indianapolis
e Henderson
Atlanta
T Ashburn, Va.

Boardman, Oh.
N/A
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OR X

DHID RIVER Digital analytics
) CROSSING  Feorumy 11028, 2021

Social Media

Feb. 10 Video Update

Texting
E-newsletter opt-ins:
subscribers: 1,207 354
(+/-0%) ( +/0%) The Ohio River
Crossing will be an
important, final 1-69
ﬂ ? ' F connection between
Facebook Twitter
followers: 923 followers:
(+/-0%) 371 (+/-0%)
Facebook Post Top Tweet
Impressions: Impressions:
984 1,782 33 engagements 20 engagements
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DHIO RIVER Website analytics

1) CROSSING  “Wiarch 1 10 31, 2021

Individual Page Performance

Page Title

. Avg. visit
Visits 2,897 Total page duration: ORX Section 1 864
Users: 2,440 VIEWSs: 2 208 1 min., 38 sec.
(+316%) LR (-40%) ORX Section 2 398
Project Overview 305
Project Documents 245
Desktop: Mobile: Tablet:
1,196 (49%) 1,122 (46%) 122 (5%) Where are our users?
—_— March . .
Peak usage dates wo ——- Februaty il

Atlanta
Henderson
N/A

Indianapolis

Newburgh

Columbus
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OR X

DHID RIVER Digital analytics
) CROSSING  March 1 to31, 2021

Social Media

: Top Facebook Post Top Tweet
Texting 2,682 engagements 91 engagements
E-newsletter opt-ins:
subscribers: 1,257 352 1-69 ORX will be constructed in A single preferred alternative
[0} o]
("‘5 /3) ( 2 /0) two sections. Construction on has been identified for the I-

ORX Section 1 is expected i 69 Ohio River Crossing with

umn RIVER 1-69 ORX is divided

B9 CROSSING |

into two sections

roject deli 3
Facebook Twitter ﬂ proj =
followers: 998 followers:
(+3%) 373 (+1%)
Impressions: Impressions:
39,448 4.512
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OR X

DHIO RIVER Website analytics

) CROSSING  “pritt ro 20, 2021

Individual Page Performance

‘) Page Title Pageviews

. Total Avg, visit
Visits: 3.056 ol pege duration: ORX Section 1 851
Users: 2,465 views: 8,349 2 min., 31 sec.
Q,
(+1%) (+34%) (+65%) ORX Section 2 570
Project Overview 485
@ @ D Project Documents 392
Virtual Public Meeting 385
Desktop: Mobile: Tablet:
1,388 (56%) 950 (39%) 127 (5%) Where are our users?
—_— April e
Peak usage dates —--  March Eels
. 6u0 Henderson
Atlanta
: 400 N/ A
Newburgh
am Indianapolis

Boardman

Apr
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OR X

OHID RIVER Digital analytics
=) CROSSING  pri 11030, 2021

Social Media

Top Facebook Post Top Tweet
Texting,
E-newsletter opt-ins: ———
subscribers: 1,267 363
(+1%) ( +3%) e Kemimohy Innapuves If you missed last week's

Cabinet has issued a Notice to
Industry for Design-Build

virtual update, the full
meeting is available to watc

HENDERSON: SECTION 1

[ SHLENER
PROJECT NEWS .
; issed us?
Notice to Industry
Facebook Twitter ia il at
followers 1,008 followers: P n A m—
(+1%) e (+1 %) Tozal Enpgsments Total Engagements
Impressions: Impressions:
3,644 2,310
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OR X

OHID RIVER Website analytics

:55) CROSSING Moy 11051, 2000

Individual Page Performance

D Page Title
g 946
s 1 Avg,. visit
Visits: 1,126 Iotal page A e s s
Users: 930 views: 2,796

d o 1 min., 56 sec.
(-62%) (-67%) (-23%) Project Overview 205

02 [ G

ORX Section 2 164

Project Documents 158

DEIS 134

Desktop: Mobile: Tablet:
614 (66%) 279 (30%) 37 (4%) Where are our users?
Peak usage dates s Boardman
N/A
v 200 Henderson
Indianapolis
o Atlanta
PERCS Evansville

o Columbus
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OR X

DHIO RIVER Digital analytics
CROSSING May 1 to 31, 2021

b3

Social Media

: Top Facebook Post
Lo 653 engagements
E-newsletter opt-ins:
subscribers: 1,267 368 .
(+/-0%) ( +2%) Central Alternative 1B

Modified is the single
preferred alternative for |-6¢

Selected

Facebook Twitter
followers 1,019 followers:
(+1%) 379 (+1%)
Impressions: Impressions:
6,090 2,947

Top Tweet
77 engagements

The Single Preferred
Alternative for I-69 ORX is
Central Alternative 1B

he preferred alternative | §

for I-68 DRX is Central -

hlternative 1B Modified.
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